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Welcome to the May Issue
AMI to Host Marina Economic Impact Calculator Webinar in June

AMI’s marina economic calculator is a powerful tool marina operators can use to calculate the impact of their 
marina on the economy around the marina. Information provided by the tool can be used to advocate for your 
business and the marina industry at the local, regional, state, and even national level. 

In this session, we will teach you how to navigate and use the calculator, as well as, understand and use the 
results.

Register HERE

Industry News

The three new loaner stations are expected to open in June, 
just in time for the area’s busiest boating months. Courtesy 
Sea Tow Foundation

Suntex Expands Boat Club and Rental 
Program

Source: Soundings Trade Only Today

Suntex added a new boat club at CrossTimbers Ma-
rina in Sperry, Okla., the ninth it has opened.

In addition, Suntex Watersports, the company’s boat 
rental program, has six new locations in Northern 
California and Tennessee, bringing the total to 25.

In response to demand, the company has expanded 
its boat club and rental fleets with the purchase of 
more than 300 new boats, including pontoons, tri-
toons, center consoles, deckboats, bowriders, and ski 
and wakeboard boats.

Suntex Boat Club is a private, members-only organi-
zation that allows full access to a fleet of boats. Club 
members also get complimentary access to accesso-
ries, such as wakeboards, kneeboards, tubes and skis.
“Our goal with the Suntex Boat Club and Suntex Wa-
tersports is to introduce people to boating and to 
promote the boating lifestyle,” Stephen Lehn, prin-
cipal and head of operations for Suntex Marinas, 
said in a statement. “These experiences allow them 
to both build confidence in their boating abilities and 

ease into the decision of purchasing a new boat to 
become a long-term Suntex slip member.”

The endeavor is part of the Suntex plan to reach 
younger demographics in saltwater and freshwater 
markets, principal and chief investment officer Bryan 
Redmond told Trade Only.

Suntex has 46 marinas in California, Florida, Georgia, 
Iowa, Kentucky, Maryland, Massachusetts, New Jer-
sey, North Carolina, Oklahoma, Texas, Tennessee and 
Virginia.

https://marinaassociation.org/ev_calendar_day.asp?date=6%2F13%2F18&eventid=31
https://www.tradeonlytoday.com/dealers/suntex-expands-boat-club-and-rental-program?utm_source=trade-enewsletter&utm_medium=email&utm_content=morelink&utm_campaign=enewsletter
https://gallery.mailchimp.com/3196920d0ecd9911d65e97282/files/53b8e778-cfc6-4ce1-a6df-e01dff4a9639/Suntex_Boat_Club_Press_Release_052218.01.pdf
https://www.tradeonlytoday.com/dealers/seeking-treasure-at-marinas


3
Industry News continued on Page 5

Sea Tow Foundation and Oasis 
Marinas Partner to Host Life Jacket 

Loaner Stations

Source: Proptalk

The Sea Tow Foundation – a nonprofit organization 
dedicated to safe boating practices – has announced 
it will be partnering with marina management com-
pany Oasis Marinas to host three Life Jacket Loaner 
Stations at marinas throughout the D.C. metropolitan 
area.

During 2018, Oasis Marinas will help launch and op-
erate life jacket loaner stations at its managed prop-
erties, including: The Yards Marina in the nation’s 
capital; Coles Point Marina in Hague, VA; and Har-
bor East Marina in its hometown of Baltimore, MD. In 
2019, Piney Narrows Yacht Haven in Chester, MD, will 
also offer a station.

Each stand will hold 18 life jackets, adding to the 
35,000 life jackets already available nationwide 
through the Sea Tow Foundation’s Life Jacket Loaner 
Program.

“Having three Life Jacket Loaner Stations set up in 
the nation’s capital is huge, especially considering the 
area’s strong boating culture,” said Gail R. Kulp, the 
Sea Tow Foundation’s executive director. “Oasis Ma-
rinas shares many of the same ideals we hold dear at 
the Foundation, so partnering with them to help save 
lives on their home waters was an obvious choice.”

The relationship between Sea Tow and Oasis Mari-
nas dates back to last fall, when the two marine com-
panies partnered to offer marina discounts through 
the Sea Tow Savings Club. The Sea Tow Foundation 
joined the conversation to discuss the addition of the 
life jacket loaner program at select Oasis Marinas lo-
cations through its Sport Fish Restoration & Boating 
Trust Fund grant as administered by the U.S. Coast 
Guard.

“It’s great to have the opportunity to further work with 
Sea Tow,” said Paige Holden, vice president of mar-

Industry News
keting for Oasis Marinas. “We encourage our boaters 
to explore the waterways and have a great time when 
they are out – making safety a priority is an important 
part of a great boating experience. These Sea Tow 
Foundation Life Jacket Loaner Stations will play a big 
role in helping boaters make good safety decisions 
and we are proud to offer them at a number of our 
Chesapeake properties.”

The three new loaner stations are expected to open 
in June, just in time for the area’s busiest boating 
months.

For more information on the Sea Tow Foundation 
and to find a Life Jacket Loaner Station near you, vis-
it boatingsafety.com.

U.S. Boating Industry Sales at a 10-
Year High

Source: National Marine Manufacturer’s Assoc. 

As Memorial Day weekend approaches, data released 
today by the NMMA from the 2017 Recreational 
BoatingStatistical Abstract show that unit sales of 
new powerboats increased 5 percent in 2017, reach-
ing 262,000, the highest levels the U.S. recreational 
boating industry has seen in 10 years. 

What’s more, total marine expenditures were at an 
all-time high in 2017 at $39 billion (spending on new 
boats, engines, trailers, accessories and services), up 
7 percent from 2016. Boat manufacturers are expand-
ing capacity to meet this demand – building new 
plants and increasing production; supporting recent 
data from the Bureau of Economic Analysis that U.S. 
manufacturing gross output increased to $6.228 Tril-
lion in the fourth quarter of 2017.

“As the strong economy continues to bolster new 
boat sales and boating expenditures, capital spend-
ing and manufacturer optimism are at record highs, 
creating one of the strongest periods on record for 
the U.S. boating industry, and a buyers’ paradise with 
more boats and more options on the market,” said 

http://www.boatingsafety.com/
http://www.nmma.org/press/article/21974
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Put our network 
to work for you.

Enroll today!
To learn more about the AMI/

UPS Freight Savings Program, 

please contact the UPS Freight 

Association Team.

p. 866.443.9303

e. upsfreightassociations@ups.com

AMI has teamed up with UPS Freight® to offer the AMI/UPS 

Freight Savings Program, a member benefit program designed to 

help you work smarter, not harder.

Whether you’re shipping materials to a trade show, across the 

border or just down the road, the AMI/UPS Freight Savings 

Program can help you save on all your LTL freight shipments, 

large or small.

Ready to take the next step? Sign up today to put the power of 

our worldwide network to work for you!

mailto:upsfreightassociations@ups.com
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Industry News continued from Page 3

NMMA president Thom Dammrich. “Economic fac-
tors such as an increase in GDP, improving housing 
market, strong consumer confidence, and growing 
disposable income are spurring demand for new 
boats. The growth trajectory recreational boating is 
continuing to see is healthy and steady as the indus-
try works to bring new buyers to the market across 
all segments, from small aluminum fishing boats to 
large cruising yachts.”

Demand is growing for nearly all powerboat seg-
ments, including small sterndrive (boats with engines 
that are partially in and out of the boat) cruisers (22’-
32’), a segment that has lagged since the recession. 
Small sterndrive cruisers rebounded to a three-year 
high, up 5 percent from 2016, accounting for 52 per-
cent of all sterndrive boat sales. Outboard boat sales, 
representing 85 percent of new traditional power-
boats sold, and include pontoons, aluminum and 
fiberglass fishing boats, as well as small fiberglass 
cruising boats, were up 5 percent in 2017.

Sales of new ski and wakeboard boats, popular for 
watersports, were up 8 percent in 2017; new personal 
watercraft sales, often considered a gateway to boat 
ownership, rose 5 percent; and jet boats, smaller fi-
berglass boats that use jet engine technology to pro-
pel the boat, saw a sales increase of 8 percent.

U.S. Recreational Boating by the Numbers (Source: 
NMMA’s 2017 Recreational Boating Statistical Ab-
stract)

Annual U.S. sales of boats, marine products and ser-
vices totaled $39 billion in 2017, an increase of 7 per-
cent from 2016.

• There were approximately 262,000 new power 
boats sold in 2017, an increase of 5 percent 
from 2016.

• Leading the nation in sales of new powerboat, 
engine, trailer and accessories in 2017 are the 
following 10 states,  nine of which saw dou-
ble-digit growth: 

1. Florida: $2.9 billion, up 10 percent from 
2016

2. Texas: $1.7 billion, up 12 percent from 2016
3. Michigan: $982 million, up 12 percent from 

2016

4. North Carolina: $838 million, up 16 percent 
from 2016

5. Minnesota: $807 million, up 12 percent 
from 2016

6. New York: $735 million, up 4 percent from 
2016

7. California: $718 million, up 14 percent from 
2016

8. Wisconsin: $713 million, up 12 percent 
from 2016

9. South Carolina: $637 million, up 12 percent 
from 2016

10. Georgia: $632 million, up 11 percent from 
2016

• It’s not just new boats Americans are buying; 
there were an estimated 988,200 pre-owned 
boats (powerboats, personal watercraft, and 
sailboats) sold in 2017, the highest pre-owned 
boat unit sales since 2006, totaling $9.3 billion 
in sales, an increase of two percent from 2016.

• There are nearly 12 million registered/docu-
mented boats in the U.S. in 2016 (2017 data will 
be available in July 2018).

• 95 percent of boats on the water (powerboats, 
personal watercraft, and sailboats) in the U.S. 
are small in size, measuring less than 26 feet in 
length—boats that can be trailered by a vehicle 
to local waterways.

• Boating is predominantly “middle-class” with 
62 percent of boat owners having a household 
income less than $100,000.

The 2017 Recreational Boating Statistical Abstract will 
be available in its entirety later this summer. Contact 
Vicky Yu, vyu@nmma.org with questions about the 
data. 

American Boating Congress 2018 
Brings Issues, Leaders Together

Source: Boating Industry

More than 250 attendees met with the nation’s lead-
ers and participated in a variety of informative ses-
sions and workshops throughout last week’s Ameri-
can Boating Congress.

Industry News continued on Page 6

mailto:vyu@nmma.org
http://boatingindustry.com/news/2018/05/15/american-boating-congress-2018-brings-issues-leaders-together/
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Industry News continued from Page 5

The marine industry’s premier political and legislative 
event produced by the National Marine Manufactur-
ers Association (NMMA) shed a bright light on critical 
issues impacting the recreational boating industry, 
such as getting the Modern Fish Act passed, stop-
ping the year-round sale of E15, and defending the 
industry from domestic and global tariffs.

More than a dozen high profile speakers, from mem-
bers of Congress to members of the Trump Admin-
istration, addressed ABC attendees throughout the 
three-day conference, the largest and most influen-
tial group of speakers to date.

The lineup included Administrator of the U.S. Envi-
ronmental Protection Agency (EPA) Scott Pruitt, U.S. 
Secretary of the Interior Ryan Zinke, and heads de-
partments such as NOAA (Assistant Secretary of Com-
merce for Oceans and Atmosphere, Rear Admiral Tim 
Gallaudet) and the U. S. Coast Guard (Captain Jennifer 
Williams). Keynoting ABC was Chris Wallace, award-
winning journalist and host of FOX News Sunday.

“There has never been a more critical time for the 
recreational boating industry to exercise its advocacy 
as we face major policy decisions coming to a head 
this year,” said NNMA President Thom Dammrich. 
“We commend the organizations and industry stake-
holders who joined us at the American Boating Con-
gress and their advocacy work beyond Capitol Hill 
to educate the nation’s leaders. And we thank our 
leaders for listening to the boating industry’s policy 
concerns and what needs to happen to ensure the 
thousands of U.S. marine businesses and employees, 
and millions of American boaters are protected for 
generations to come.”

Additional highlights of ABC 2018 included the con-
ference’s issue workshops, which covered everything 
from trade and fuel policy, to fishing access and jobs, 
which were designed to help ABC attendees navi-
gate the industry’s most important issues ahead of 
the conference’s Hill Meetings, where attendees had 
a collective 180 meetings with members of Congress 
and their staff including Sen. Richard Burr (N.C.), Sen. 
Dan Sullivan (Alaska), Sen. Bill Nelson (Fla.), Rep. Jim-
my Duncan (Tenn.), and Rep. Bill Keating (Mass).

Industry News continued on Page 7

http://innovativepanel.com
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Industry News continued from Page 6

New to ABC in 2018 was the Marine Industry Panel 
& Breakfast - “The Power of Advocacy,” featuring in-
dustry leaders Dana Russikoff of SureShade, David 
Marlow of Brunswick Corporation, Jeff Wasil of BRP/
Evinrude, Martin Peters of Yamaha Marine, and Me-
lissa Danko of the Marine Trades Association of New 
Jersey.

During ABC, several awards presentations took 
place, honoring outstanding individuals and com-
panies in the boating industry:

• Hammond Marine Industry Leadership 
Award, honoring Regulator Marine President 
Joan Maxwell, and Grady-White Boats Presi-
dent Kris Carroll;

• Eddie Smith Manufacturer of the Year 
Award, honoring Mike Nussman, former presi-
dent of the American Sportfishing Association;

• ABC Co-Host Marketing Award, recognizing 
the Association of Marina Industries;

• BoatPAC Award, Champions for Growth, hon-
oring Formula Boats.

ABC would not be possible without the generous 
support of the following sponsors:

• PRESIDENT’S LEVEL: Brunswick and Mercury, 
Yamaha and Yamaha Watercraft; 

• ADMIRAL’S LEVEL:Correct Craft, Indmar; 
• CAPTAIN’S LEVEL: BRP and Evinrude, Center 

for Sportfish Policy, Groupe Beneteau, SeaStar 
Solutions, White River Marine Group; 

• FIRST MATE’S LEVEL: ILMOR, Marine Retailers 
Association of the Americas, Sea Tow, Suzuki, 
Volvo Penta; 

• PURSER’S LEVEL: Boats Group, BoatU.S., Cat-
erpillar, Chaparral, Dometic, Infinity Luxury 
Woven Fabrics, Marine Concepts, Northpoint 
Lenders, SureShade, Syntec, Water Sports In-
dustry Association

The planning, development and promotion of ABC 
was made possible by this year’s co-hosts:

American Boat Builders & Repairers Association, 
American Sportfishing Association, Association of 
Marina Industries, Boating Industry Magazine, Boat-

Industry News continued on Page 8

ing Trade Association of Metropolitan Houston, 
BoatU.S., Center for Sportfishing Policy, Connecticut 
Marine Trades Association, Lake Erie Marine Trades 
Association, Marine Industries Association of South 
Florida, Marine Trades Association of New Jersey, 
Massachusetts Marine Trades Association, Michigan 
Boating Industries Association, National Marine Dis-
tributors Association, National Marine Lenders Asso-
ciation, National Marine Manufacturers Association, 
National Yacht Broker Certification Program, Sound-
ings Trade Only, States Organization for Boating Ac-
cess, U.S. Superyacht Association, Yacht Brokers As-
sociation of America

The 2019 American Boating Congress is scheduled for 
May 13-15, 2019. Contact Laura Crisler for more in-
formation on how to get involved at lcrisler@nmma.
org.

ABC 2018: Big Names at This Year’s 
American Boating Congress

By Reagan Haynes, Trade Only Today

U.S. Interior secretary Ryan Zinke, Environmental Pro-
tection Agency administrator Scott Pruitt, Fox News 
Sunday’s Chris Wallace, and several members of Con-
gress were among the speaker lineup at the Ameri-
can Boating Congress and Center Focus on Washing-
ton last week.

The boating and fishing industry events are designed 
to tackle challenges including workforce shortages, 
saltwater fishing regulations, aluminum tariffs and 
ethanol blends in fuel supplies.

During his speech, Zinke named Correct Craft CEO 
Bill Yeargin to as a member of board at the newly-
developed Made in America Advisory Committee.

“We brought in Made in America advisory board, be-
cause Made in America’s important,” said Zinke on 
Friday at a farewell and awards lunch. “If we’re serious 
about recreation, then things being made in America, 
and the jobs behind it, is a juggernaut.”

The committee didn’t have boating represented on it 
prior to Yeargin’s appointment, Zinke said.

http://lcrisler@nmma.org./
mailto:lcrisler@nmma.org
mailto:lcrisler@nmma.org
https://www.tradeonlytoday.com/industry-news/abc-2018-big-names-at-this-years-american-boating-congress?utm_source=trade-enewsletter&utm_medium=email&utm_content=textlink&utm_campaign=enewsletter
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Industry News continued from Page 7

sault on American press” that he has witnessed.

“Last year Trump tweeted about fake news more than 
150 times,” Wallace said, pointing specifically to the 
tweet that called the “failing U.S. media … the enemy 
of the American people.”

Despite this, Wallace said “even hypochondriacs 
sometimes get sick.”

“Here’s what I think is going on,” Wallace said. “I think 
this president has gone so far over the line, the press 
feels it has been given leeway to push back, and I 
think that’s a big mistake.”

When such attacks occur, it’s important for the press 
to stand together, Wallace said.

Pruitt discussed the role of the EPA and its effects on 
the boating industry, touching on air emissions, fuel 
policy and environmental stewardship.

ABC 2018: U.S. Manufacturing is 
Strong Despite Workforce Headwinds

By Reagan Haynes, Trade Only Today

U.S. manufacturing is more robust than it’s been in 
years, but workforce shortages could hamper future 
growth.

That’s according to Chad Moutray, chief economist 
at the National Association of Manufacturers, who 
spoke this morning at the American Boating Con-
gress in Washington D.C.

“Manufacturing is growing 3 percent,” Moutray said. 
“We haven’t grown at 3 percent since 2014.”

Job openings, however, are at an all-time high, he 
said.

“We’ve added 1.2 million workers since the recession,” 
Moutray said. “When you hear people doubt whether 
we make anything in America, let them know. We do 
well and we’re struggling.”

Industry News continued on Page 9

Zinke also outlined his vision for developing public-
private partnerships at U.S. national parks.

“Public-private partnerships are what the park system 
does,” Zinke said. “Rangers don’t flip burgers, they 
don’t run hotels. Public-private partnerships have 
for long been in existence on public lands. There are 
some areas where think we can get better. I think for 
running a dock system, there’s no reason why we 
can’t partner with a local boating entity.”

There is an $11.7 billion backlog of maintenance at 
public parks, he said.

“It’s tough for me to build new facilities when we’re 
tasked with maintaining the old, said Zinke.

Because many are so outdated, campgrounds are de-
signed to accommodate a station wagon and a tent, 
not RVs and campers as they are designed today, 
Zinke said.

“A lot of our ramps and launching facilities aren’t 
configured for how people boat today,” said Zinke. 
“There’s a lot that can be done by boating advocates 
in public private partnership that’s consistent with 
the mission. It’s not a free-for-all. It will be consistent 
with what parks are supposed to be.”

Wallace discussed covering the White House while 
President Trump is engaged in “the most direct as-

Interior secretary Ryan Zinke named Bill Yeargin to the 
Made in America Advisory Committee

https://www.tradeonlytoday.com/industry-news/abc-2018-big-names-at-this-years-american-boating-congress?utm_source=trade-enewsletter&utm_medium=email&utm_content=textlink&utm_campaign=enewsletter
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Stay connected and up-to-
date with AMI and all AMI 
related events and part-
ners by ‘liking’ us on Face-
book! 

Ask questions, get updates and pic-
tures on all AMI related information!

Industry News continued from Page 8

quite well because we’ve come to understand that 
constant communication is critical to keeping these 
issues in front of the legislators and public.”

Yamaha President Ben Speciale also mentions these 
issues at all dealer meetings and company functions. 
“He talks about fisheries, E15 and other important is-
sues and we include these in every publication we send 
to dealers,” said Peters. Yamaha has also integrated 
lobbying into other marketing platforms. Its Pro Staff 
of anglers speak about fisheries management to ama-
teur fishermen and their fan base. “They have become 
key communicators on fisheries issues,” said Peters. “It 
keeps the message in front of everyone.”

Dana Russikoff, co-founder of SureShade, took a lead 
advocacy role in developing sections of the Dela-
ware River around Philadelphia because of her love 
of boating. “It was a city that, because of historic rea-
sons, offered no public access to the waterfronts,” 
said Russikoff. “The boating community, of course, 
found ways to get to the water. I joined a group de-
voted to developing the river’s waterfront.” 

Russikoff said that the efforts of local advocacy groups 
had tangible results for boating access. The Delaware 
River Waterfront Corporation developed a six-mile 
stretch of waterfront that has opened up the river to 
neighborhoods outside of Philadelphia. The group has 
since worked hard to provide waterfront access to the 
city of Philadelphia. “The stars aligned and we now 
have approval for an 11-acre park that will absolutely 
transform the city waterfront and access to the river,” 
said Russikoff. “The project is fully funded for $225 
million, with city state and private investments.”

Russikoff and her company are now seen as an “am-
bassador” for the boating community on a stretch of 

Moutray has heard from manufacturers who haven’t 
been able to take on work because they don’t have 
staff, which has been echoed throughout the marine 
industry. A lack of construction workers is holding 
back housing starts, he said.

“There’s only so long you can work your workforce in 
overtime,” Moutray said. “We’ve seen up-skilling tak-
ing place, and there are new technologies. I’ve heard 
stories of people who are retirement age who are 
lured to stay. There are a lot of things that companies 
can do to stretch that out.”

“Frankly, the problem is there aren’t enough workers,” 
National Marine Manufacturers Association president 
Thom Dammrich told Trade Only Today. “It’s not that 
there aren’t enough workers that are trained, there 
just aren’t enough workers. The solution is legal im-
migration. We need immigration reform so we can 
get the flow of legal immigrants in this country. Our 
economy can’t grow without a growing population, 
and immigration is the path to achieve that.” 

ABC: Advocacy Panel Shares Different 
Ways to Lobby for Boating

By Michael Verdon (Trade Only Today)

A panel of industry stakeholders at the American 
Boating Congress (ABC) shared ways they have ad-
vanced boating’s interests by lobbying and interact-
ing with government agencies. NMMA Vice President 
of Federal and Legal Affairs Nicole Vasilaros mod-
erated the panel at Friday’s opening session of the 
American Boating Congress (ABC).

“One thing that has made lobbying work is by making 
it easier for the dealer to advocate on behalf of the 
issues we face,” said Martin Peters, government rela-
tions manager for Yamaha Marine. “We communicate 
with our dealers on the issues and provide much of 
the message for them.” Peters said that most deal-
ers would not have time to write letters to legislators, 
so Yamaha provides letters about specific issues. “You 
might think that these form letters would be ineffec-
tive, but they don’t go unnoticed by these legisla-
tors and agencies,” said Peters. “They actually work 

Industry News continued on Page 10

https://www.tradeonlytoday.com/industry-news/abc-advocacy-panel-shares-different-ways-to-lobby-for-boating?utm_source=trade-enewsletter&utm_medium=email&utm_content=morelink&utm_campaign=enewsletter
https://www.facebook.com/Association-of-Marina-Industries-1385586385013432/?fref=ts
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Industry News continued from Page 9

water that had very little access. Recent redistricting 
of the Philadelphia waterfront will also be a boon for 
the boating industry in the city. “Having three Con-
gress members instead of one will give our industry a 
much larger voice,” said Russikoff. “It’s a very exciting 
time for Philadelphia.”

Melissa Danko, executive director of the New Jersey 
Marine Trades Association, told the ABC audience 
that she sees her job as “educating people,” rather 
than as a traditional lobbyist. “We’ve moved our ap-
proach to the local level and the results have been 
encouraging,” said Danko. The key has been to get its 
members to act as advocates for the boating indus-
try. “Having members of our association share their 
stories with legislators has been very effective,’ she 
said. “We give them the message and make it simple. 
But what really makes a difference is having them 
share that message with legislators and each other.”

Others have worked directly with government agen-
cies for issues impacting the industry, rather than 
lobbying legislators. Jeff Wasil, engineer for emis-
sions compliance at BRP, said a group of marine en-

gine makers decided to provide the Environmental 
Protection Agency (EPA) with a proven alternative 
to E15 fuel, rather than just object to E15, which has 
proven to damage marine engines. “We got together 
as an industry and looked at alternative fuels that are 
more compatible with traditional boats and engines,” 
said Wasil. “We used peer-reviewed studies and pub-
lic research and then went to E.P.A. with our propos-
al to substitute biobutanol for E15. We’ve seen that 
agency quoting our research and now they have a 
public comment period around the sale of biobuta-
nol on public highways.”

With similar tactics, the engine makers also provided 
data to officials in California looking at greenhouse 
gas emissions. “They accepted that data and so we 
didn’t have to go through testing that could have 
cost the industry millions of dollars.” Wasil said col-
lecting science and data, and then presenting it in an 
“effective way” has helped push marine propulsion 
interests forward. “Having a more effective way to 
measure the data seems to be working,” said Wasil. 
“It’s also an alternative to traditional lobbying.” 

Industry News continued on Page 11

http://www.surveyadvantage.com
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ABC 2018: Modern Fish Act a Hot 
Topic at American Boating Congress

By Reagan Haynes, Trade Only Today

Changing rules around saltwater fishing in federal 
waters is the top priority for the boating industry at 
this year’s American Boating Congress.

Members of the boating industry met with members 
of Congress on Thursday to advocate on behalf of 
their interests, and fishing was the top priority.

“Magnuson Stevens is working OK for commercial 
fishing now,” said George Cooper, partner with Forest 
Tate Partners at a workshop to bring ABC attendees 
up to speed. “Environmental groups would love to 
let it sit as it is. That is not our case, and I think we’ve 
made that case very well on Capitol Hill.”

The Modern Fish Act, a bill that has moved through 
committees in both the House and the Senate, would 
amend the Magnuson Stevens Act to differentiate 
between commercial and recreational anglers in fed-
erally-managed saltwater.

The bill is expected to make it to the House and Sen-
ate floor in June.

The goal is to improve angler harvest data, said Mike 
Leonard, conservation director for the American 
Sportfishing Association.

“We’re trying to improve the data system we have to 
get better estimates on how many fish are out there, 
and how many we’re catching,” said Leonard.

It would also require reviews of how the fish is al-
located, and differentiate between how commercial 
and recreational fishing is handled.

“A lot of these allocations were set in the 1980s,” said 
Leonard. “Given all the changes in society, fisheries, 
and science, how we’re allocating this fishery is based 
on ideas from the 1980s. It seems crazy. We have big-
ger, faster boats, technology, electronics and more 
people are going offshore fishing as a result.”

Industry News continued from Page 10

The Center for Sportfishing Policy had more members 
fly in to its annual “Center Focus on Washington,” and 
the National Marine Manufacturers Association were 
arming members with information to bring to members 
of Congress to help get the bill across the finish line.

ORR Sees Benefits from Interior 
Modernization and Reorganization 

Plans

Source: Outdoor Recreation Roundtable 

The Outdoor Recreation Roundtable (ORR) com-
mended Interior Secretary Ryan Zinke’s efforts 
to reorganize and modernize the U.S. Depart-
ment of the Interior in a letter dated May 17, 2018. 
 
The Department of the Interior is a massive orga-
nization, with 
over 70,000 
employees, an 
annual budget 
of more than 
$11 billion, and 
2,400 operating areas.  ORR pointed out that, de-
spite its size, the Department has not undergone 
significant structural revision in more than 100 years. 
  
According to ORR, new changes proposed by Sec-
retary Zinke – which will unify bureau jurisdic-
tions geographically – will help the Department 
become more nimble and responsive, enabling it 
to adapt to ever-changing visitor needs and ex-
pectations.  The changes will also help create a 
new sense of collaboration, focusing on good so-
lutions and consensus, not delay and non-action. 
  
Outdoor recreation is a large and growing part of the 
American economy – 2% of GDP according to the Bu-
reau of Economic Analysis – and it depends greatly 
upon the diverse lands and waters managed by the 
Department.  ORR expressed strong support for the 
placement of senior outdoor recreation leaders in 
each of the new unified departmental regions, who 
would coordinate and champion recreation efforts by 
all Interior offices and bureaus.  ORR believes that 
these leaders will help outdoor recreation receive 

Industry News continued on Page 12
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the attention its economic importance deserves. 
  
ORR endorsed placing more Interior assets – including 
personnel – closer to the ground where they can bet-
ter manage and accommodate visitors in a compre-
hensive way.  ORR also endorsed the widespread use 
of technology to share information better and faster, 
explaining that such use will improve access to, and 
enjoyment of, America’s public lands and waters.

To read ORR’s full letter, click here. For more informa-
tion on the Secretary’s reorganization plan, click here.

White House Conference Bill

Source: National Small Business Association

Bipartisan legislation that will call to convene a White 
House Conference on Small Business (WHCSB), is 
scheduled to be introduced the week of June 4, with 
a media event planned for the same week. The leg-
islation—championed by Reps. Rod Blum (R-Iowa), 
Stephanie Murphy (D-Fl.), and Al Lawson (D-Fl.)—will 
reunite the wide variety of voices within the small-
business community to help educate Congress, fed-
eral agencies and the White House on issues that 
matter most to small businesses; enabling them to 
build and grow their companies, invest and create 
jobs and compete and prosper in a global economy.

As members of the House Committee on Small Busi-
ness, all three members recognize that it has been far 
too long since a conference has been assembled giv-
ing a voice and a forum to America’s small businesses 
which account for 99 percent of U.S. private sector em-
ployers and 64 percent of net new private sector jobs.

The WHCSB was a series of three conferences that 
occurred in 1980, 1986, and 1995. They were con-
vened by Presidents Jimmy Carter (originating by 
Executive Order 12091), Ronald Reagan (originating 
from Congressional authorization of P.L. 98-276) and 
Bill Clinton (originating from Congressional authori-
zation P.L. 101-409) in an effort to foster better re-
lationships with the business community, Congress 
and the White House to develop innovative policy 
solutions to economic problems. President Carter 
and President Clinton presented the 1980 and 1995 

Conference’s keynote addresses, respectively.

All three Conferences shared similar organizational for-
mats and activities performed, with differences gener-
ated in process and outcomes. To their credit, each of 
the three Conferences issued policy recommendations 
for Congress and the Administration to consider.

Of the 60 legislative and regulatory recommendations 
that were the product of the 1995 Conference, more 
than 90 percent were addressed in some way, and 20 
of the 60 recommendations were enacted into law.

In addition, the 1995 Conference delegates elected re-
gional implementation teams that worked closely with 
U.S. Small Business Administration (SBA) officials in 
monitoring congressional and executive branch action 
on the 1995 Conference’s recommendations after the 
Conference had ended. The SBA attributed much of 
the 1995 Conference’s implementation “success rate” 
to the efforts of these implementation teams.

A critical piece to the success of the WHCSB is the 
utilization of state conferences to ensure broad and 
equitable representation of the very diverse small-
business community. Through the state conferences, 
which feed into the regional conferences and then 
into the national conference, small-business own-
ers can develop, enhance and fully embrace the key 
issues facing small businesses nationwide. In addi-
tion to building consensus, growing small business 
networks and nurturing future small business lead-
ers, the state conferences and broad participation of 
small businesses lend credibility to addressing issues 
and the final list of recommendations.

The goal of the WHCSB is the development of a 
comprehensive action agenda to improve the eco-
nomic environment in the U.S. for small business in 
the following months and years to come. Inherent to 
achieving this goal is the coordinated work of Con-
gress through the Senate and House Small Business 
Committees, the administration through the SBA and 
the Small Business Administration Office of Advocacy, 
and small-business advocacy groups. NSBA stands 
ready to work with each of these constituencies in 
both the execution of a WHCSB and the implementa-
tion of the action agenda’s recommendations.

https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=6fc2e10cc2&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=7027c3289d&e=98bb5289e5
http://nsba.biz/white-house-conference-bill/
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Clean Marina & 
Environmental News

11th Hour Racing Issues Grant for Pilot 
Project on Fiberglass Boat Recycling

Source: Marina Dock Age 

11th Hour Racing has issued a grant to the Rhode 
Island Fiberglass Vessel Recycling Project. The orga-
nization funds projects that focus on mobilizing the 
sailing and marine communities to create systemic 
change for the improved health of the ocean.

The pilot recycling project will develop new and en-
vironmentally sound methods for disposing of ves-
sels by dismantling and re-processing their fiberglass 
hulls into alternative fuel and raw material for ce-
ment production. This would keep the materials out 
of landfills. The project involves developing partner-
ships with local, state and federal agencies to ensure 
the recycling meets health and safety requirements; 
an economic analysis to determine long-term feasi-
bility; investigation of legislation and regulations to 

support fiberglass hull recycling; and documentation 
of lessons learned.

The project is a joint effort of Rhode Island Marine 
Trades Association and Rhode Island Sea Grant and 
modeled after successful approaches taken in Europe 
to reduce fiberglass boat waste.

R.I. Launches New Efforts to Fight 
Marine Pollution

Source: Soundings Trade Only

Rhode Island hosted an Ocean Summit last week as 
part of the Volvo Ocean Race’s Newport stopover, the 
fourth event the state has organized to draw atten-
tion to the problem of trash in our oceans.

Several initiatives were launched at the summit, 
which brings together race competitors, organizers, 

Clean Marina & Environmental News continued on Page 14
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environmentalists, philanthropists and corporate ex-
ecutives to raise awareness of plastics in the water.

Acting on behalf of Gov. Gina Raimondo, Rhode Is-
land Department of Environmental Management di-
rector Janet Coit announced that the Ocean State is 
the first to sign the Clean Seas Pledge, a United Na-
tions campaign that aims to eliminate water pollution 
from plastics.

Coit also announced two new programs designed 
to support that pledge: the Zero Plastic Marina Ini-
tiative, a voluntary effort between the R.I. DEM, the 
Rhode Island Marine Trades Association and marina 
operators to keep plastics out of Narragansett Bay 
and the ocean coastline.

Also, a pilot program will see fiberglass boats ground 
up and recycled for use in a new durable, flexible ce-
ment.

“Solutions to big problems start somewhere,” said 
Coit at the summit. “We’re aware that the issues sur-
rounding climate change are dire and significant and 
more needs to be done. Not everyone is aware that 
80 percent of the plastics in the ocean come from 
land. By taking on this problem here and demonstrat-
ing what can be done to solve it can have a ripple 
effect around the world.”

“Sail Newport is very proud to be associated with the 
R.I. DEM and follows its lead to protect the ‘blue space’ 
that we cherish as our most important resource,” said 
Brad Read, executive director of Sail Newport, the co-
host of the Volvo Ocean Race Newport stopover.

Race officials said they are alarmed by the amount 
of micro-plastic particles in remote areas, such as the 
Southern Ocean. The highest concentration of micro-
plastics was found in the South China Sea, at 357 par-
ticles per cubic meter.

The three towns on Aquidneck Island — Newport, 
Middletown and Portsmouth — also agreed to adopt 
the Clean Seas Pledge.

Clean Marinas in Michigan Increase by 
Nearly 20 Percent in 2018

Source: Trade Only Today

The Michigan Clean Marina Program has certified 64 
facilities across the state, increasing by nearly 20 per-
cent in the first half of this year.

“All marinas in Michigan should be a certified Clean 
Marina,” said Nicki Polan, executive director of the 
Michigan Boating Industries Association, in a state-
ment. “It is not difficult and there are both financial 
and environmental gains that come with this effort.”

Added Michael Bishop of Irish Boat Shop in Harbor 
Springs, Mich., at a Clean Marina workshop earlier 
this year, “If you’re not a Clean Marina, what are you?”

Becoming a certified Michigan Clean Marina requires 
a marina to use environmentally sound practices, 
protect local wildlife and increase the overall water 
quality across the state.

The Clean Marina program says it has listened to 
feedback from current certified marina and pledges 
going through the certification process by creating 
Live Classroom sessions. By attending a live class-
room event, marinas can complete the process in 
one day, have a chance to meet with a site specialist 
and schedule a site visit. According to MBIA, nearly 
100 percent of attendees scheduled a visit with a site 
specialist. A total of 20 marinas were represented at 
the three live classroom workshops so program of-
ficials hope to have more certified marinas in 2018 so 
it can meet its goal of 100 Certified Clean Marinas in 
Michigan.

“Those in attendance appreciated the live workshops 
and the peer monitoring it facilitated and the cama-
raderie that evolved amongst competitors in many 
locations,” said Greg Klang, lead specialist for the 
program. “It also raised awareness of the CMP pro-
gram and the unified recognition of its value.”

Boaters can play a role by doing business at a Certi-
fied Clean Marina. The program is a partnership be-
tween the Michigan Department of Environmental 
Quality, Michigan Sea Grant and MBIA. For details go 
to www.michigancleanmarina.org.

https://images.saymedia-content.com/.image/cs_srgb/MTU1Nzk5NjkyNTA3MDk2NTIw/ri_ocean.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTU1Nzk5NjkyNTA3MDk2NTIw/ri_ocean.pdf
https://www.tradeonlytoday.com/dealers/clean-marinas-in-michigan-increase-by-nearly-20-percent-in-2018?utm_source=trade-enewsletter&utm_medium=email&utm_content=textlink&utm_campaign=enewsletter
https://images.saymedia-content.com/.image/cs_srgb/MTU1NDk4MzI2NzMxNTMxMzk1/cleanmarinas.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTU1NDk4MzI2NzMxNTMxMzk1/cleanmarinas.pdf
http://www.michigancleanmarina.org/
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     Legislation &
          Partnerships

By Eric Kretsch

This year’s American Boating Congress (ABC), held 
early May, saw leaders from all ends of the industry 
come together in Washington, D.C. This annual event 
is a valuable chance to advocate for the marina in-
dustry. Association of Marina Industries (AMI) mem-
bers who attended met with their Congress members 
and spoke about issues like ethanol blended fuels, 
steel and aluminum tariffs, and the workforce prob-
lems facing our industry.

This year AMI received ABC’s Ambassador Award – 
which is given to the ABC co-host that does the most 
significant promotion of the Congress. AMI appreci-
ates this recognition of our staff’s good work.

Though by many indications the marina and boatyard 
industry is stronger than ever, riding a wave of overall 
US economic strength, without expanding the marine 

trades workforce we’ll likely see restrained growth 
within the industry. Having fewer employees than 
you would comfortably need at your marina means 
longer service wait times and often overworked em-
ployees. 

At ABC, the National Marine Manufacturers Asso-
ciation and the Marine Retailers Association of the 
Americas released Strategy 10+1: A Marine Industry 
Guide to Growing the Workforce. Written by the Rhode 
Island Marine Trades Association (RIMTA), it provides 
10+1 strategies to overcoming the workforce prob-
lem. This includes over 30 actions employers can take 
to help solve the problem. As the document outlines, 
this is a national, regional and local problem with ac-
tion needed on the part of national trade associa-
tions, local and regional associations and individual 
employers. 

AMI has been listening to our vendor members, 
many of which source American aluminum and steel, 
who say they are already seeing market reaction to 
announced and expected tariffs. Aluminum sheet is 
used to manufacture pontoon boats, aluminum fish-
ing boats, fuel tanks, boat trailers and other boat 
components. It’s also used in the production of docks, 
ramps, and other physical infrastructure of a marina 
facility. Meanwhile, steel is critical in the construction 
of marina bulkheads and pilings. 

AMI members helped explain to Congress members 
the negative and deeply harmful impacts of these tar-
iffs on domestic marine manufacture and the ripple 
effect on the broader boating industry.

On Thursday, AMI along with Wendy Mackie, Andy 
Tyska (Bristol Marine, Bristol, RI), and Brandon Kidd 
(Pirate Cove Marina, Portsmouth, RI) from RIMTA vis-
ited the offices of our Rhode Island Congress mem-
bers (AMI is headquartered in Warren, RI). The group 
discussed the 10+1 marine workforce development 
strategy; the RIMTA and Rhode Island Sea Grant Fi-

By Eric Kretsch
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berglass Recycling project, of which AMI is an early 
industry sponsor; and other national issues such as 
tariffs, ethanol, and maritime infrastructure, including 
the Water Resources Development Act. 

A major focus of this year’s ABC was engaging millen-
nials in helping solve our industry’s two major issues: 
a workforce crisis and an aging boat owner popula-
tion. ABC held a Millennial Happy Hour that aimed at 
getting more young leaders involved and that show-
cased those already involved — from young leaders 
in marine companies to those walking the halls of 
Capitol Hill, advocating for our industry. ABC is an 
important time to bridge the gap between genera-
tions and to grow and inspire young professionals. 
It was great to see ABC embrace this issue head on.
 
The next American Boating Congress is May 13- 15, 
2019 in Washington D.C. We hope to see AMI mem-
bers even more engaged, building on our great rela-
tionship with the broader boating industry. 

Congressional Climate

By Jason Ortega (LobbyIt)

During the month of April, Lobbyit continued to 
monitor Congressional developments and also met 
again with the Department of Labor regarding work-
force development options for AMI.

The month of April saw Congress making efforts to 
return to “regular order”. After the President almost 
vetoed the Omnibus because he was unhappy with 
the size of the spending package, Congress has an 
incentive to pass the individual spending (appropri-
ations) bills. However, it has been a very long time 
since Congress passed all twelve appropriations bills 
and the likelihood that they will succeed this year is 
low. But we will monitor to see. Going forward, we 
anticipate that the bandwidth on the Hill will be filled 
with appropriations negotiations, confirmation hear-

ings in the Senate, negotiations on FAA reauthoriza-
tion, and the Farm Bill. These next few months will be 
a flurry of activity as Congress tries to complete its 
business in time to leave for full time campaigning at 
the end of the summer. 

We met again with the Department of Labor’s Em-
ployment and Training Administration (ETA) and dis-
cussed with them the options that are available for 
associations and other organizations to take a role 
in the existing registered apprenticeship space, as 
we wait for the Department to finalize the new in-
dustry-led space. During this meeting we were intro-
duced to additional staff who work in the ETA and 
have oversight of the different sectors we would have 
to interact with. One such individual assists organi-
zations like AMI in determining the next steps that 
would be required to launch an apprenticeship and 
what considerations the association must take into 
account. From our conversations, we understand that 
DOL takes an active role in assisting organizations to 
stand-up workforce development programs, includ-
ing assistance at the regional level and connecting 
with colleges that can help facilitate this process and 
potentially be a part of the finished program once it 
gets underway. 

The next steps in the process is to work to identify the 
career tracks that are most in need for AMI members 
and determine what steps can AMI do to best help fill 
this pipeline. It could be that we identify both public 
and private partners at the national and regional level 
that AMI can lend its expertise and voice to, helping 
to raise the profile and get the membership involved. 
Alternatively, it could be that AMI decides to set up 
its own certification program that both generates 
revenue and addresses the problem.

But first, as we approach the half-year mark, we will 
be working with AMI staff to reassess our legislative 
strategy and determine if we need to make adjust-
ments for the rest of the year based on AMI priorities 
and the shifting legislative calendar.
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Around The World
ICOMIA World Marinas Conference 201 

in Athens – Registration Now Open

Registration is now open for the 2018 ICOMIA World 
Marinas Conference (IWMC), taking place October 
25-27 at the Stavros Niarchos Cultural Center in Ath-
ens, Greece. The three-day event provides attendees 
a comprehensive look at the latest in marina prod-
uct development and technology from around the 

globe, and will feature more than 40 world-renowned 
speakers, an Acropolis museum tour for delegates & 
partners, Welcome Dinner, and a tour of some of the 
most beautiful marinas in Athens.

IWMC 2018 is presented by the International Council 
of Marine Industry Associations (ICOMIA), organized 
by the ICOMIA Marinas Group and Hazlis & Rivas 
Communications Ltd, and hosted by the Greek Mari-
nas Association.

https://iwmc2018athens.com/
http://www.marinaassociation.org
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News From Washington
  

2018 American Boating Congress Brings 
Out Big Names in Washington, Sheds 

Light on Recreational Boating Industry’s 
Economic Impact and Critical Issues

The 2018 American Boating Congress (ABC) – the 
marine industry’s premier political and legislative 
event produced by the National Marine Manufacturers 
Association (NMMA) – wrapped up last week, 
shedding a light on critical issues impacting the 
recreational boating industry, such as getting the 
Modern Fish Act passed, stopping the year-round 
sale of E15, and defending the industry from domestic 
and global tariffs, as more than 250 attendees met 
with the nation’s leaders and participated in a variety 
of informative sessions and workshops throughout 
the three-day conference. 

“There has never been a more critical time for the 
recreational boating industry to exercise its advocacy 

as we face major policy decisions coming to a head 
this year, and we commend the organizations and in-
dustry stakeholders who joined us at the American 
Boating Congress and their advocacy work beyond 
Capitol Hill to educate the nation’s leaders,” noted 
Thom Dammrich, NMMA president. “And we thank 
our leaders for listening to the boating industry’s pol-
icy concerns and what needs to happen to ensure the 
thousands of U.S. marine businesses and employees, 
and millions of American boaters are protected for 
generations to come.”

More than a dozen high profile speakers, from mem-
bers of Congress to members of the Trump Admin-
istration, addressed ABC attendees throughout the 
three-day conference, the largest and most influen-
tial group of speakers to date. The lineup included 
Administrator of the U.S. Environmental Protection 
Agency (EPA) Scott Pruitt, U.S. Secretary of the In-
terior Ryan Zinke, and heads departments such as 

News from Washington continued on Page 21
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
https://marinaassociation.org/
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NOAA (Assistant Secretary of Commerce for Oceans 
and Atmosphere, Rear Admiral Tim Gallaudet) and 
the United States Coast Guard (Captain Jennifer Wil-
liams). Keynoting ABC was Chris Wallace, award-win-
ning journalist and host of FOX News Sunday.

Additional highlights of ABC 2018 included the con-
ference’s Issue Workshops covering everything from 
trade and fuel policy, to fishing access and jobs, which 
were designed to help ABC attendees navigate the 
industry’s most important issues ahead of the con-
ference’s Hill Meetings, where attendees had a col-
lective 180 meetings with Members of Congress and 
their staff including Senator Richard Burr (NC), Sena-
tor Dan Sullivan (AK), Senator Bill Nelson (FL), Rep. 
Jimmy Duncan (TN), Rep. Bill Keating (MA).

New to ABC in 2018 was the Marine Industry Panel & 
Breakfast - the Power of Advocacy, featuring industry 
leaders Dana Russikoff of SureShade, Dave Marlow of 
Brunswick, Martin Peters of Yamaha Marine, Jeff Wasil 
of BRP/Evinrude, and Melissa Danko of the Marine 
Trades Association of New Jersey.

During ABC, several awards presentations took place, 
honoring outstanding individuals and companies in 
the boating industry:

• Hammond Marine Industry Leadership Award, 
honoring Regulator Marine President Joan 
Maxwell, and Grady-White Boats President Kris 
Carroll

• Eddie Smith Manufacturer of the Year Award, 
honoring Mike Nussman, former President of 
the American Sportfishing Association

• ABC Co-Host Marketing Award, recognizing 
the Association of Marina Industries

• BoatPAC Award, Champions for Growth, honor-
ing Formula Boats

The 2019 American Boating Congress is scheduled for 
May 13-15, 2019. Contact Laura Crisler for more in-
formation on how to get involved at lcrisler@nmma.
org.

ABC would not be possible without the generous 
support of the following sponsors:

PRESIDENT’S LEVEL: Brunswick and Mercury, Yamaha 
and Yamaha Watercraft; ADMIRAL’S LEVEL: Correct 

Craft, Indmar; CAPTAIN’S LEVEL: BRP and Evinrude, 
Center for Sportfish Policy, Groupe Beneteau, SeaStar 
Solutions, White River Marine Group; FIRST MATE’S 
LEVEL: ILMOR, Marine Retailers Association of the 
Americas, Sea Tow, Suzuki, Volvo Penta; PURSER’S 
LEVEL: Boats Group, BoatU.S., Caterpillar, Chaparral, 
Dometic, Infinity Luxury Woven Fabrics, Marine Con-
cepts, Northpoint Lenders, SureShade, Syntec, Water 
Sports Industry Association

The planning, development and promotion of ABC is 
made possible by this year’s co-hosts: 

American Boat Builders & Repairers Association, 
American Sportfishing Association, Association of Ma-
rina Industries, Boating Industry Magazine, Boating 
Trade Association of Metropolitan Houston, BoatU.S., 
Center for Sportfishing Policy, Connecticut Marine 
Trades Association, Lake Erie Marine Trades Associa-
tion, Marine Industries Association of South Florida, 
Marine Trades Association of New Jersey, Massachu-
setts Marine Trades Association, Michigan Boating 
Industries Association, National Marine Distributors 
Association, National Marine Lenders Association, 
National Marine Manufacturers Association, National 
Yacht Broker Certification Program, Soundings Trade 
Only, States Organization for Boating Access, U.S. 
Superyacht Association, Yacht Brokers Association of 
America 

 
VIDEO: The Modern Fish Act takes 

center stage in Washington

As the industry prepares to head to Washington, DC 
for the American Boating Congress, the Modern Fish 
Act is focal point of ongoing industry advocacy with 
numerous outreach efforts underway. The Center for 
Sportfishing Policy (CSP) is leading initiatives to put 
the Modern Fish Act front and center as Congress 
prepares to move the bill to the House and Sen-
ate floors for a vote. Last week, CSP launched a new 
video series to educate Congress and boating and 
fishsing stakeholders on the critical need for sound 
fisheries management. And, today, a new video in 
the series launched, featuring NMMA’s Senior Vice 
President of Federal and Legal Affairs, Nicole Vasi-
laros. Vasilaros shares the key reasons the Modern 
Fish Act is so critical to the entire recreational boat-
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News from Washington continued on Page 2

mailto:lcrisler@nmma.org
mailto:lcrisler@nmma.org
http://www.sportfishingpolicy.com/media-room/asa-florida-fisheries-policy-director-explains-why-she-supports-the-modern-fish-act/
http://www.sportfishingpolicy.com/media-room/asa-florida-fisheries-policy-director-explains-why-she-supports-the-modern-fish-act/


22

News from Washington continued from Page 21

ing and fishing industries. CLICK HERE to watch. 
 
To get the Modern Fish Act across the finish line, 
members of Congress need to hear from you. Please 
Text FISH to 50457 today and urge your Members of 
Congress to vote YES.

On Heels of ABC, NMMA Hails New 
Consumer Education Legislation 

on Risks of Fuel with High Ethanol 
Content

On the heels of the American Boating Congress (ABC), 
NMMA is applauding Representatives Austin Scott 
(R-GA-08) and Lois Frankel (D-FL-21) for introducing 
the Consumer Protection and Fuel Transparency Act 
of 2018, which requires the Environmental Protection 
Agency (EPA) to expand consumer awareness on how 
to safely use fuel containing more than ten percent 
ethanol. Since marine engines are prohibited from 
using fuel with more than ten percent ethanol con-
tent, namely E15 (fuel containing fifteen percent eth-
anol), improved labeling, fuel pump safeguards, and 
education outreach are key to protecting consumers.

During ABC, NMMA held a special sit-down Q&A with 
NMMA President, Thom Dammrich, and EPA Admin-
istrator, Scott Pruitt, who noted the need for consum-
er education and labeling surrounding E15. In fact, 
what’s being put forth in the Consumer Protection 
and Fuel Transparency Act is exactly the kind educa-
tion and labeling Pruitt acknowledged is important.

“American consumers and our country’s 142 million 
boaters need this bill to pass so they can be protected 
from the dangers associated with improperly fueling 
their boat, or other small engines,” said Dammrich. 
“Thanks to the leadership of Representative Scott and 
Representative Frankel, and ongoing engagement 
from our industry on this issue, this legislation calls 
for both a public education campaign and smart la-
beling at the pump to protect boat owners.”

Dammrich continued, “E15 fuel is sold at many retail 
gas stations, and currently 63 percent of consumers 
assume all products sold at these stations are safe 
for their engines despite the fact that high ethanol 
fuel blends are prohibited in boat engines. Ninety-

five percent of boat owners fuel their boat at a local 
gas station, which is why consumer awareness at the 
pump is so critical. To address this problem, the Con-
sumer Protection and Fuel Transparency Act of 2018 
will promote much-needed public education on the 
proper use of E15, mitigating the risk of misfuelling 
at the pump for our nation’s boat owners, who col-
lectively own more than 12 million recreational boats.
“To combat the EPA’s current inadequate E15 label-
ing, this bill directs the agency to involve consumers, 
through focus group-testing, in creating labels and 
pump safeguards that effectively raise awareness of 
the prohibited uses of E15. A key component of this 
effort is the implementation of safeguards that reach 
the consumer at the point of sale. To be successful, 
these safeguards must provide a seamless experience 
and instantly alleviate consumers’ risk, such as requir-
ing confirmation of fuel choice on a gas station key-
pad before dispensing E15. 

“Additionally, the legislation requires stakeholder 
input – something our community has consistently 
sought – from engine manufacturers who’ve seen the 
impact of E15 first-hand and can advise on how to ef-
fectively communicate misfuelling risks to the boat-
ing consumer.

“This two-pronged process, which gathers and tests 
insights and then delivers realistic solutions, will safe-
guard American consumers from inappropriate use of 
this fuel blend. Our members – spanning recreational 
boat, engine and marine accessory manufacturers – 
and our partners across the small engine and auto 
industries who share our concern, are encouraged 
that Representative Scott and Representative Frankel 
have chosen to address this issue head on and rec-
ognize the need to make consumer safety a priority.”
Upon introducing the Consumer Protection and Fuel 
Transparency Act of 2018, Rep. Scott and Rep. Frankel 
issued the following statements:

“As we are presented with more choices at the gas 
pump, it is imperative that American consumers 
know exactly what kind of fuel they are putting into 
their engines,” said Rep. Scott. “Gas pumps today are 
riddled with confusing labels and fail to adequately 
warn consumers of the dangers of fueling small en-
gine equipment with E15. For this reason, with the 
support of Congresswoman Frankel, I introduced 
the Consumer Protection and Fuel Transparency Act 
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of 2018 to ensure that E15 is more clearly labelled 
and consumers are made better aware of the dam-
ages misfueling can cause to their vehicles, power 
equipment and boats. By making fuel pump labels 
easier to decipher and coordinating public education 
programs at multiple levels, this legislation can save 
consumers time and energy at the pumps and avoid 
headaches and costs down the road.”

“In Florida, recreational boating is more than just a 
way of life – it’s an $11 billion industry supporting 
more than 56,000 jobs,” said Rep. Frankel. “This bi-
partisan bill educates people on their fueling options 
to keep boats running well, so it’s calm waters all year 
long.”

Background:
The Consumer Protection and Fuel Transparency Act 
of 2018 addresses the challenge posed by E15 head 
on and will direct the Administrator of the EPA to:

• Revise the labeling requirements for fuel pumps 
that dispense E15; 

• Solicit input and requirements for these revised 
labels from industries that manufacture vehi-
cles, engines, and equipment prohibited from 
using E15, including boats, lawnmowers, chain-
saws, motorcycles, and snowmobiles; 

• Include the word “WARNING” on the labels, 
which shall be no smaller than 5x7 inches;

• Include pictograms on the labels that depict 
specific products that are prohibited from us-
ing E15 including a boat, lawnmower, chainsaw, 
motorcycle, and snowmobile;

• Include other indicators on the labels devel-
oped by the Administrator in consultation with 
the American National Standards Institute;

• Focus group test these labels to ensure their 
effectiveness;

• Develop and commence a public education 
campaign, in consultation with the affected in-
dustries, that provides adequate awareness of 
the risks associated with E15 and the vehicles, 
engines, and equipment prohibited from using 
E15;

• Include outreach to consumers at the point of 
sale, prior to dispensing, in the public educa-
tion campaign;

• Submit a report to Congress no later than one 

year after the date of enactment of this Act, re-
garding public education efforts and including 
data and metrics on consumer awareness of 
appropriate uses of E15.   

According to a Harris Poll commissioned by the Out-
door Power Equipment Institute (2017): 

• 63 percent of consumers assume any gas sold 
at a retail gas station must be safe for their 
product.

• 95 percent of boats are fueled at retail gas sta-
tions. Boat owners depend on safe, reliable and 
proven fuel choices to be universally available.

• Misfuelling of engines voids warranties, leaving 
consumers with expensive repair and replace-
ment bills.

• Only seven percent of consumers know that 
E15 is prohibited in all engines except late 
model automobiles. 

For more information on this bill, please contact 
NMMA Senior Vice President of Government and Le-
gal Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Michael Pasko 
at mpasko@nmma.org.

 
Secretary Zinke Proposes Expansion 
of Fishing Access at 30 of America’s 

National Wildlife Refuges

Continuing his efforts to increase access to public 
lands, U.S. Secretary of the Interior Ryan Zinke an-
nounced yesterday a proposal to open more than 
248,000 acres to new or expanded hunting and fish-
ing opportunities at 30 national wildlife refuges.

Opportunities include places like Hackmatack Na-
tional Wildlife Refuge in Illinois and Wisconsin, and 
deer hunting in Philadelphia at John Heinz National 
Wildlife Refuge being proposed for the first time. The 
proposal also outlines expanded hunting and fishing 
opportunities at 136 national wildlife refuges. If final-
ized, this would bring the number of units of the Na-
tional Wildlife Refuge System where the public may 
fish to 312.

“As stewards of our public lands, Interior is committed 
to opening access wherever possible for hunting and 
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fishing so that more families have the opportunity to 
pass down this American heritage,” Secretary Zinke 
said. “These 30 refuges will provide incredible oppor-
tunities for American sportsmen and women across 
the country to access the land and connect with wild-
life.”

The U.S. Fish and Wildlife Service’s (Service) proposal 
would open more new acres to hunting and fishing 
than in the past and takes steps to simplify regula-
tions to more closely match state hunting and fishing 
regulations.

Hunting, fishing and other outdoor activities con-
tributed more than $156 billion in economic activity 
in communities across the United States in 2016 ac-
cording to the Service’s National Survey of Fishing, 
Hunting and Wildlife-Associated Recreation, pub-
lished every five years. More than 101 million Ameri-
cans – 40 percent of the U.S. population 16 and older 
– pursue wildlife-related recreation, such as hunting, 
fishing and birding.

“Ensuring public lands are open for multiple uses 
supports local economies and provides important 
opportunities for recreation. Further, this proposal 
means that families and individuals across our nation 
will be better able to participate in our nation’s tradi-
tion of hunting and fishing. We appreciate Secretary 
Zinke and the Interior Department for advancing this 
priority, and we will continue to work to improve ac-
cess to public lands for our sportsmen,” said Senator 
John Hoeven.

“Public lands should be open for the public to enjoy,” 
said Chairman Rob Bishop of Utah. “The Department 
of the Interior’s latest decision to expand acreage and 
access for hunting and fishing on wildlife refuges was 
the right move. Secretary Zinke’s decision will help 
our economy grow and enable those who hunt and 
fish to spend more time catching game and less time 
caught in red tape.”

“North Dakota is a sportsman’s paradise. The deci-
sion to expand access to public lands by opening 
more than 248,000 acres across the nation to hunting 
and fishing will provide new economic opportunities 
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for local communities as well as open up new areas 
for anglers and hunters,” said Congressman Kevin 
Cramer. “For the first time, the J. Clark Salyer and 
Lostwood National Wildlife Refuges will be open to 
moose hunting. I commend the Secretary’s decision 
and look forward to working with the department.”

“Hunters, anglers and shooting sports enthusiasts 
play a crucial role in funding the management and 
conservation of North America’s wildlife,” said Ser-
vice Principal Deputy Director Greg Sheehan. “We are 
providing sportsmen and women with more access 
to our national wildlife refuges and streamlining reg-
ulations to more closely align with our state partners. 
And that’s good news for our customers.”

The Service manages hunting and fishing programs 
to ensure sustainable wildlife populations while also 
offering other traditional wildlife-dependent recre-
ation on public lands, such as wildlife watching and 
photography. The Refuge System is an unparalleled 
network of 566 national wildlife refuges and 38 wet-
land management districts. There is a national wildlife 
refuge within an hour’s drive of most major metro-
politan areas.

“The proposed expansion of hunting and fishing op-
portunities through working partnership with the 
states is a demonstration of Secretary Zinke’s com-
mitment to our nation’s outdoor heritage and the 
conservation community,” said Virgil Moore, Presi-
dent of the Association of the Fish and Wildlife Agen-
cies and Director of the Idaho Department of Fish 
and Game. “These efforts reaffirm the tremendous 
value of quality wildlife habitat and outdoor recre-
ational opportunities, including hunting and fishing, 
in connecting millions of Americans to the outdoors.”

“We applaud Secretary Zinke and the Fish and Wildlife 
Service for their continued commitment to increasing 
opportunities for hunting and fishing within the National 
Wildlife Refuge System,” said Congressional Sportsmen’s 
Foundation President Jeff Crane. “We look forward to 
continuing to work with the Department of Interior on 
increasing access for sportsmen and women.”

Hunting and/or fishing will expand or be opened on 
the following refuges:

• Arkansas: Felsenthal National Wildlife Refuge: 
Expand existing migratory game bird, upland 
game and big game hunting.

• California: San Pablo Bay National Wildlife Ref-
uge: Expand existing migratory game bird hunt-
ing, and open sport fishing for the first time.

• Florida: Lake Woodruff National Wildlife Ref-
uge: Open wild turkey hunting for the first time.

• Illinois: Cypress Creek National Wildlife Refuge: 
Expand existing migratory game bird, upland 
game and big game hunting.

• Illinois and Missouri: Great River National Wild-
life Refuge: Expand existing migratory game 
bird, upland game and big game hunting.

• Illinois and Wisconsin: Hackmatack National 
Wildlife Refuge: Open migratory game bird, 
upland game and big game hunting to all legal 
species in the State of Illinois.

• Indiana: Patoka River National Wildlife Refuge: 
Expand existing migratory game bird, upland 
game, big game hunting and sport fishing

• Maine: Moosehorn National Wildlife Refuge: 
Expand existing migratory game bird, upland 
game and big game hunting; Rachel Car-
son National Wildlife Refuge: Expand existing 
white-tailed deer and wild turkey hunting.

• Maine and New Hampshire: Umbagog National 
Wildlife Refuge: Open wild turkey hunting for 
the first time, and expand existing migratory 
game bird, upland game and big game hunting.

• Maryland: Blackwater National Wildlife Refuge: 
Expand existing migratory game bird and big 
game hunting; Patuxent Research Refuge: Ex-
pand existing white-tailed deer and wild turkey 
hunting.

• Michigan: Shiawassee National Wildlife Refuge: 
Open hunting of certain migratory bird, small 
game, and furbearers, and expand existing mi-
gratory game bird and big game hunting.

• Minnesota: Glacial Ridge National Wildlife Ref-
uge: Open certain gamebird and small mam-
mal hunting for the first time, and expand exist-
ing migratory game bird, upland game and big 
game hunting.

• Montana: Charles M. Russell National Wild-
life Refuge: Expand existing big game hunt-
ing; Swan River National Wildlife Refuge: Open 
big game hunting for the first time.

News from Washington continued on Page 26
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• New Jersey: Edwin B. Forsythe National Wildlife 

Refuge: Open wild turkey and squirrel hunting 
for the first time, and expand existing migra-
tory game bird and big game hunting.

• New Jersey and New York: Wallkill River Na-
tional Wildlife Refuge: Expand existing migra-
tory game bird hunting and sport fishing.

• New Mexico: Sevilleta National Wildlife Refuge: 
Open Eurasian-collared dove and Gambel’s 
quail hunting, and expand existing migratory 
game bird hunting.

• North Dakota: J. Clark Salyer National Wild-
life Refuge: Open moose hunting for the first 
time; Lostwood National Wildlife Refuge: Open 
moose hunting for the first time.

• Ohio: Cedar Point National Wildlife Refuge: Open 
white-tailed deer hunting for the first time; Ot-
tawa National Wildlife Refuge: Open hunting of 
certain gamebirds, small mammals and furbear-
ers for the first time, and expand existing migra-
tory game bird and big game hunting.

• Oregon: Cold Springs National Wildlife Refuge: 
Expand existing migratory game bird, upland 
game and big game hunting; Upper Klamath 
National Wildlife Refuge: Expand existing mi-
gratory game bird hunting; William L. Finley 
National Wildlife Refuge: Expand existing sport 
fishing.

• Pennsylvania: Cherry Valley National Wildlife 
Refuge: Expand existing migratory game bird, 
upland game and big game hunting; John Heinz 
National Wildlife Refuge at Tinicum: Open white-
tailed deer hunting for the first time.

• Utah: Bear River Migratory Bird Refuge: Expand 
existing migratory game bird and upland game 
hunting.

• Wisconsin: Trempealeau National Wildlife Ref-
uge: Open hunting of certain gamebirds, small 
mammals and furbearers for the first time, and 
expand existing migratory game bird and big 
game hunting.

The Service will seek comments from the public on 
the proposed rule for 30 days, beginning with publi-
cation in the Federal Register in coming days. The no-
tice will be available at www.regulations.gov, docket 
no. FWS-HQ-NWRS-2018-0020, and will include de-
tails on how to submit your comments. An interim 
copy of the proposed rule is now available at https://

www.fws.gov/home/pdfs/Proposed_2018-2019_
Hunt_Fish_Rule_signed.pdf.

More than 53 million Americans visit refuges every 
year. National wildlife refuges provide vital habitat 
for thousands of species and access to world-class 
recreation, from fishing, hunting and boating to na-
ture watching, photography and environmental edu-
cation. In doing so, they support regional economies 
to the tune of $2.4 billion dollars per year and sup-
port more than 35,000 jobs.

Under the National Wildlife Refuge System Improve-
ment Act of 1997, the Service permits hunting and 
fishing along with four other types of wildlife-de-
pendent recreation, including wildlife photography, 
environmental education, wildlife observation and in-
terpretation, when they are compatible with an indi-
vidual refuge’s purpose and mission. Hunting, within 
specified limits, is currently permitted on 337 wildlife 
refuges and 37 wetland management districts. Fish-
ing is currently permitted on 277 wildlife refuges and 
34 wetland management districts.

Action Alert: Say YES to Amendment 
43 – Limited 2018 South Atlantic Red 

Snapper Season

NOAA Fisheries is considering new regulations that 
would open the door for a 2018 limited season for red 
snapper in the South Atlantic. Called Amendment 43, 
it would allow recreational anglers to harvest one red 
snapper per person per day. Fishing would be allowed 
on weekends only and the season start and end dates 
would be announced if the amendment is approved.

The South Atlantic red snapper stock has increased 
in abundance over the last several years at an even 
faster rate than predicted. All signs point to a quickly 
rebuilding fishery. By allowing a limited season, the 
amendment will reduce the socio-economic hard-
ships experienced by fishermen and fishing commu-
nities while continuing to rebuild the fishery. It would 
also provide much needed harvest and discard data 
for stock assessments.

Tell NOAA that you support Amendment 43 and a 
limited 2018 red snapper season in the South Atlan-
tic. TAKE ACTION HERE.
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http://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbXNpZD0mYXVpZD0mbWFpbGluZ2lkPTIwMTgwNTIxLjkwMDY1MDAxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE4MDUyMS45MDA2NTAwMSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE3MjU2NzkxJmVtYWlsaWQ9dGRhbW1yaWNoQG5tbWEub3JnJnVzZXJpZD10ZGFtbXJpY2hAbm1tYS5vcmcmdGFyZ2V0aWQ9JmZsPSZtdmlkPSZleHRyYT0mJiY=&&&135&&&https://www.fws.gov/refuges/fishingguide/
https://keepamericafishing.org/action-center/?v=7516fd43adaa&vvsrc=%2fCampaigns%2f58862%2fRespond
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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